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Smart Luxury  
Taking Luxury into the Smart Age    

Intelligent  Luxury  Through   Innovation  
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WHAT CLUB E-LUXE BRINGS TO LUXURY WHY SMART LUXURY?  
The world  has become  a  smart  place . The objects  we  use 
daily  are  also becoming  smart .  And  the  places  we  visit, 
live,  work  and  play  in are  increasingly  getting  smart . But 
more  importantly  the  current  digital  generation  have  
become  even  smarter .  This smartness is defined  by  a  
connected  world  where  wrist watches  become  mobile  

phones  and  mobile  phones  become  car  keys and  cars  
transform  into  driverless geo -navigators . òSmartnessó is 
surely seeping  into  every  sphere  of  our  existence .  
 

Is luxury smart?  Should  luxury be  smart?  How  can  luxury 
become  smart?   
 

These questions  are  more  pertinent  than  ever  as the  luxury 
sector  seeks to  find  its footing  in the  maze  of  the  current  
digital  revolution  and  the  exigencies  of  its generation  of  
consumers .  
 

During  the  Club  e-Luxe International  Summit,  the  core  issues 
and  challenges  related  to  taking  luxury into  the  òsmartó era  

will be  addressed  in-depth  and  strategies,  tactics  and  
solutions will be  proffered,  through  unparalleled  insight,  
deep  analysis, knowledge,  demonstrations  and  direction  to  
the  forward -thinking  luxury companies  seeking  to  leverage  
the  opportunities  of  the  digital  revolution . . . 
 
 

Innovation Virtual  Reality     3D&4D  

e-Business  Analytics     V-Commerce    

e-Merchandizing Digital Media  

Luxemosphere    Gaming        

Branded Content  M-Commerce       

E-commerce Social Media 

Wearable Technology   
Augmented Reality      Holographics  

E-Revolution   Cyber -Residents  

Crowd Sourcing  Multi -Media 

Channel Integration  e-

Customization  e-Strategy     360° e-
Experience Branded Content & more! 

  
4 ©2015 LUXE CORP   I    21, Rue Cambon, Paris 75001, France    I    www.luxe -corp.com   I  www.luxe -mag.com  



TOPICS 

Smart Blogging & 

Social Media  

Optical Illusions 

& Augmented 

Reality  

Smart Objects & 

Smart Living  
3D & 4D Luxury 

Technologies   

Robot & Drones  Mobile 

Technologies  

V-Shopping  

Intelligent 

Customization & 

Personalization  

5 

Digital Sensory 

Experiences  

Smart Media  
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CLUB E-LUXE!  CLUB E-LUXE AT A GLANCE 
Club  e-Luxe is an  executive  club  created  by  Luxe Corp  for  digital  

luxury professionals  in response  to  the  imperative  need  to  

address  the  business challenges  that  luxury companies  are  

facing  in the  context  of  the  internet,  digital  media,  new  

technologies  and  innovation .   
 

Since its creation  in 2006, Club  e-Luxeõs main  objective  has 

remained  to  provide  luxury companies  with  access  to  the  most  

advanced  strategies,  knowledge,  applications,  systems and  

tools  required  for  luxury to  thrive  in the  context  of  technology  

and  innovation,  both  online  and  offline .   
 

The club  congregates  the  leaders  of  the  world õs most  respected  

and  forward -thinking  luxury brands  once  a  year  for  a  full 

immersive  digital  session with  practicing  experts . With  a  strong  

focus  on  confidentiality  and  value  enhancement,  Club  e-Luxe 

admits  a  limited  number  of  luxury companies  per  year . Club  e-

Luxe participants  include  CEOs, Presidents, Vice  Presidents, 

Directors,  Managers  and  decision  makers  whose  collective  vision 

drive  their  companies õ growth  and  the  luxury industry  in general .   
 

Club  e-Luxe hosts an  annual  International  Summit  every  June  in 

Paris, France .   
 

Club  e-Luxe events  are  integrated  & immersive  digital  and  

innovation  consulting  sessions piloted  by  practicing  experts .  
 

Access  to  Club  e-Luxe may  be  through  annual  corporate  

membership  or through  participation  in the  International  Summit .  

 

 

 

   

2006 ð  Creation of Club e -Luxe by Luxe Corp  

Every June ð Annual International Summit in Paris  

2007 ð  First International Summit held in Paris at Ritz Hotel  

Presentations & Demos  ð Of latest digital 

tools  

CEOs ð VPs, Directors, Managers and Decision -makers  

+800 ð  Participants since creation - Luxury, Retail, Media 

& Tech Senior Executives  

Immersive  ð  Experience of digital luxury consulting  

International ð  Luxury, Digital & Innovation Experts  

+160 ð  Technology & Media & Corporate partners  

+30 ð  Media Partners since creation  

9 / 10 ð  Average rating by participants  

6 ©2015 LUXE CORP   I    21, Rue Cambon, Paris 75001, France    I    www.luxe -corp.com   I  www.luxe -mag.com  



CLUB E-LUXEõS SPEAKERS ARE RENOWNED LEADERS OF INNOVATION IN LUXURY  
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